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Internet users and non-users

million Internet users
in 2018

2016: 24.5 million
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Internet users
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Internet access
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Online activities

Online activites
2016 2018

Communicate by text

Visit social networking platform
To getinformation
Watch or download video/online TV

Work related

Communicate by voice/video

Study

| WhatsApp Facebook Wechat
57.0% 48.3% 98.1% Messell/goer 36.8%
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Read online publication
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Online banking and financial activities

Online shopping/booking

N/A Listen or download music/online radio Google+ Twitter Linekdin Telegram Skype Line
Government services 31.3% 23.8% 13.3% 25.0% 14.2% 10.2%
Online games

Others KakaoTalk
0.7% 2.1%

Cloud storage

Online job application

Selling goods/services

Maintain blogs/homepage

[958%

Online banking and financial activities Device used for online banking

Online banking frequency
54.2%
10.9%
used online - ’

_ Smartphone Notebook/Laptop PC/Desktop
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A Tablet Feature phone Others
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45.8%
not using
online banking

Reason for not using online banking

Prefer to go to Lack of Privacy and Not interested Do not have a Others
physical confidence security issues bank account
ATM/bank branch or skills

42.4% 34.5 25.5% 25.1% 13.2% 6.7%

Online banking activities

or insurance 21.1%

n  20.2%

nts/reward 13.0%

Others 0.1%



Online content sharing

Online content sharing behaviour
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Action taken before sharing online content

90.8% 85.8%

@ None of the above

Purpose of online content sharing

Online content sharing platform

onal website 6.3%

3.4%

Others 0.3%



Child online safety and parental control

Awareness on parental control by parents among Internet users

62.4% &

aware of parental

control O
37.6% §
not aware IL

Action taken by parents to ensure child online safety

Discusse d Checked child’s
with child social media
about account/
online safety browser

history



Demographics and socio-economics

of Internet users

Male

59.0%

2016: 57.4%

Female m
41.0% n~4

2016:42.6%

60 & above Below 20 Retired
6.5% 8.1%

5.5%
2016:2.6% 2016: 13.0% 2016:2.2%
50’s Unemployed
11.6% 12.0% '
2016: 6.1" 2016: 10.4% '
Full time stude

Employment

nt
12.1%
2016: 17.1%
40's status
17.9% 20’s Employed
2016: 14.2% v 30.0% 51.8%
2016:38.1% 2016: 54.6%

Age

Self employed
30’s 18.7%
25.9% 2016: 15.6%

2016:25.9%

Urban-rural distribution
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