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Introduction

Malaysia aims to
transform into a
digitally driven
and high-income
nation by the
year 2030.

MCMC as a Commission
under the purview of Ministry
of Communication and Digital

(KKD) plays an imperative
role in facilitating and
developing the sectors

imperative for the digital
transformation.
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MCMC as a regulator,
facilitator and
collaborator for
sectoral innovation and
development need to
monitor its brand
health amongst the
stakeholders




Methodology

RQ#1

What encompasses MCMC'’s brand equity and the
perception of MCMC'’s brand health, and its gaps
amongst identified stakeholders from the industry
and public sector?

Qualitative Study
(In-depth interview)

5 industry players
& 5 public agencies
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RQ#2

What are the perceptions towards MCMC’s
brand equity elements, and the sentiments
associated with it amongst the general public?

Quantitative Study

(Survey)
(n=424)



A DSRG

Key Flndlngs (StUdy 1) MCNMCT  DIGITAL SOCIETY RESEARCH GRANT

Relationship

MCMC
Brand Elements

Organizational
Leadership

and Health

Shared Mission
Satisfaction

d

Collaboration

acilitation &
Engagement
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Compliance-driven

Authoritative

Reactive

Business as usual

Very strict headmaster

Friendly Approachable

ST Responsive
Facilitative Agreeableness P
Easy to collaborate Trustworthy
Brand Agreeableness Competent
Association N
Supportive Positive
Listener

Easy to work with

Approachable Clear

Good Willing to learn
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MCMC Health Gaps
& Recommendations

Brand Collaboration, Regulatory
Leadership Engagement, Effectiveness
Consultation

Data
Management, Balanced

Sectoral
Development

; Approach
Sharing & PP & Innovation

Analytics

Revision of Talent Political
CMA (1998) Management Intervention
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®Male ®Female W18-30 W31-40 W41-50 W51-60 MAbove60

W Selangor
mPahang

B Melaka

W Pulau Pinang
mKedah

W Negeri Sembilan
BKelantan

B Secondary School M Diploma M Degree W Terengganu

W Master mDoctorate (PhD)  mOthers

M Public M Private B Self Employed & Perlis

W Sarawak
W Wilayah Persekutuan
mJohor

4’;5% W Sabah
9% WPerak

W Student M Retiree W Other

Respondents’ Profile
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MCMC Platforms Followed/Subscribed

Facebook | 240
website ([T s
Instagram _ 112
Youtuoe | 8!
Twitter [ 46
Linkedin [ 27
Nore [ 101

Facebook
Television
Website
Instagram
Radio
Friends
Twitter
Family
LinkedIn
Job-related
Email
None
Others

Sources On MCMC'’s News And Initiatives

T 229
_______________________________________WiL
A 161
I g7

I B2

I 79

I 71

I 33

Bl 15

M 9

B 6

B 6

B 6
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Awareness Towards MCMC Initiatives . . . .
Experience in Lodging Complaint to MCMC

Klik Dengan Bijak [N 256
Sebenarnyamy [N 207
PelanJalinanDigital Negara (Jendela) [ NG 162
Pusat Ekonomi Digital Keluarga Malaysia _ 156
(PEDI)
Malaysia ICT Volunteer (MIV) |G 106

Small Information Technology and
Telecommunication Devices Recycling... _ 84

MYes MWNo MIdonotknowthat | can lodge complaint to MCMC

PelanAccelerator Kurier Negara (PAKE)) [ 52

Others I 32
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MCMC Brand Equity Elements

Brand Legitimacy 3.8278 5
Brand Value 3.7936 5
Brand Awareness 3.7420 5
Brand Association 3.6617 5
Satisfaction 3.5533 3
Brand Equity 3.8520 5
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MCMC Brand Sentiments & Recommendations

Brand - - Regulatory
Communications Connectivity AR Efficiency

Complaint Political : Research &
: . Collaboration
Handling Intervention Development
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Brand
Communication
& Promotion

Influencers Collaborative Statutory
as Ambassador Efforts Revision

Facilitation & Technical
Enforcement Engagement for Competency
Industry Growth of Personnel
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« This study contributes to the public branding research and enhances the importance of
branding for public organizations.

- It provides empirical evidence the role branding plays to ensure regulatory facilitation,
multi- stakeholder buy in, participation and collaboration, within the framework of
regulation- based and self-regulatory compliance.

« In order to transform the country into a high-income nation with a digital environment
which is competitive and competent, but yet inclusive, secure and ethical, all parties
must be fully aware of every agencies’ responsibilities and functions.

» Political will should be clearly demonstrated in order to not only safeguard the interests
of all but making sure the national agenda shall take place accordingly.

« In response to the recently launched national initiative of Malaysia Madani, is to shape
and build a thriving, dynamic future of the country.

« Moving forward for MCMC to take part effectively in this national agenda, a more
enhanced working collaboration among agencies, prior consultation among ministries
and agencies, active engagement with the industries and potential investors will
increase confidence in the brand and eventually the country’s capability and efficiency.
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Thank You
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